HOW TO
WIN MORE

In the annuity industry, there’s a lot of business
at stake. Here are some ways you can boost your
odds of claiming a larger share of clients.

Master the Basics: Become familiar with
annuities, their features, and their popularity

WHAT ARE ANNUITIES?

Annuities are investment products offering tax benefits and higher growth
potential than CDs and bonds.
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/% WHAT'S POPULAR RIGHT NOW?

. Fixed annuities sales grew 14% and hit a record of $117.4 billion
in 2016" due to new income riders!?

@ Fact-Find: Use a fact finder to identify ideal
clients in your current book of business

WHAT DO TYPICAL BUYERS LOOK LIKE?°

A good fact
finder helps start the discussion and uncovers good annuity prospects.

@ Ask the Right Questions & Listen: Use
open-ended questions and hear out your clients
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SAMPLE QUESTIONS TO ASK:

« How much money do you have in your CD?
« Why did you decide to put your money in a CD?
« What would you like to see happen with the growth of your money?
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GUIDELINE TO KEEP IN MIND:
+ Salespeople should do only 25% of the
talking when with a client.’

WHY IS LISTENING IMPORTANT?

It shows clients you care and gives you a full

understanding of their needs.

CAUTION:

Don't jump in with solutions until covering
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all your client's concerns. A
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Searching for the FMO that can make you a highly

successful agent? Call us today at 800-769-1847 /’
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